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CONSUMER 
INFLUENCE

Innovations in social media and 
mobile apps are making it easier 
for even the most non-tech savvy 
users to create and share relevant 
and engaging content. Brands that 
embrace the shift from brand-cre-
ated content to User Generated 
Content (UGC) are experiencing 
new levels of customer loyalty 
as consumers are more likely to 
purchase products based on what 
their friends are sharing on so-
cial media. Look for this trend to 
grow exponentially as both the 
Millennial and Gen-Z generations 
put their trust in brands that their 
peers recommend.

Birchbox is an online brand 
that relies heavily on user gener-
ated content to drive brand loy-
alty. "Whether it was people 
filming themselves on YouTube 
opening their Birchbox, writing 
on their beauty blog, these days 
it's a lot of Instagram photos 
which is really fun, we keep see-
ing new things pop up and really 
move towards where the cus-
tomers are and where they're 
having the conversation about 
the products they're discovering 
and excited to buy," says Birch-
box Co-Founder Hayley Barna.

Brands will invest more time, money, and effort in 
creating platforms that make it easy for consumers 

to generate and share content.
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1 "Millennials' Social Media Posts Influence Peers to Buy New Products," eMarketer, February 2014
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“Nearly 70 percent of Millennial social media users are influenced to 
make purchases based on their friends' posts.” —eMarketer

Consumer Insight Series

Brought to you by 
Jill Nickels. 
(jill_nickels@gensler.com)

LOW

Trust, Memorability, Influence

ONLINE MEDIA
(BANNERS & PUBS)

TRADITIONAL MEDIA
(TV, PRINT, RADIO)

PROFESSIONAL 
INFLUENCERS

(BLOGGERS & EXPERTS)

CONSUMER 
INFLUENCERS

(FRIENDS & FAMILY, 
COLLEAGUES)

TARGET                            
AUDIENCE

HIGH

Source: Crowdtap 2014

BIRCHBOX
Birchbox encourages their fans 
to share stories about their ex-
periences with Birchbox prod-
ucts. 


